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When you turn on your newscast, you
don’t expect to get hit by an ad that
doesn’t look like an ad. That is what
the Byrd amendment is all about. The
General Accounting Office took a look
at some of the ads that were being sent
out by the Bush administration for
their policies and programs and said
they went too far. They didn’t identify
the videos they were sending to these
television stations were actually pro-
duced by the Bush administration, by
these agencies, to promote a particular
point of view. They basically said these
ads deceived the American people.
They were propaganda from the Gov-
ernment.

We decided a long time ago you
couldn’t do that. If you were going to
put that kind of information up to try
to convince the American people, one
way or the other, you have an obliga-
tion to tell them so. The basic rule in
this country is people want to hear
both sides of the story, then make up
their own minds. They want to know
what is a fact and what is an opinion.
Make up your own mind. You can’t do
it when there is a deception involved.

It is that deception that Senator
BYRD is addressing. The Byrd amend-
ment is so brief and to the point, it is
worth repeating:

None of the funds provided in this Act or
any other Act may be used by a Federal
agency to produce any prepackaged news
story unless the story includes a clear notifi-
cation to the audience that the story was
prepared or funded by that Federal agency.

That is pretty simple. Tell us who
prepared it. If it was prepared at tax-
payer expense by the Senate, it should
disclose that. If it was prepared by an
agency of the Bush administration, dis-
close it. Then the American people de-
cide. They watch the show. They say:
That is a pretty interesting point of
view. That happens to be what the offi-
cial Government point of view is. I
wonder what the other side of the story
is.
You have a right to ask that ques-
tion. But what if it wasn’t disclosed?
What if what you thought was a news
story turned out to be an ad, propa-
ganda? That is a deception. It is a de-
ception Senator BYRD is trying to end.

We sent the General Accounting Of-
fice out and we said: Take a look at
two or three Government agencies in
the Bush administration. See how they
are using these videotapes. According
to the GAO, the Office of National
Drug Control Policy violated the pub-
licity and propaganda prohibition in
our law when it produced and distrib-
uted fake news stories called video
news releases as part of its National
Youth Anti-Drug Media Campaign.
There is nothing wrong with fighting
drugs.

We want to protect our children from
that possibility. We want to end the
scourge of drug abuse in America. But
be honest about it. If it is a Govern-
ment-produced program, then identify
it. That is all Senators BYRD and LAU-
TENBERG say in their amendment. In a
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separate report, the GAO found that
the Centers for Medicare and Medicaid
Services violated publicity and propa-
ganda prohibition by sending out more
fake news stories about the benefits of
the new prescription drug law for sen-
iors. I was on the Senate floor when
that was debated. There are pros and
cons—people who are against it and
who are for it. There are two sides to
the story. Here came the official Gov-
ernment press release suggesting: Here
are the facts for you, Mr. and Mrs.
America. It turns out they didn’t iden-
tify that that official news release
came from an agency of the Bush ad-
ministration.

They used phony reporters, phony
news stories, and they told the viewers
certain things they hoped they would
believe. It turns out they were deceiv-
ing the American people.

Remember the case of Armstrong
Williams? Interesting fellow. He was
hired by the Federal Department of
Education to promote the new No Child
Left Behind law on his nationally syn-
dicated television show and urged
other journalists to do the same. We
paid him taxpayer dollars of $240,000 to
g0 on his talk show and say nice things
about the Bush administration’s No
Child Left Behind law. Well, is that
fair? Is that where you want to spend
your tax dollars? Would it not have
been worth a few bucks to put the
money into the classroom for children,
instead of putting on contract this man
who never disclosed his conflict of in-
terest and went about talking on his
syndicated TV show as if he were an
objective judge? He was so embarrassed
by this that the Department stopped
paying him and he issued something of
an apology. The fact is, he used our
Federal taxpayer dollars as an incen-
tive to promote a point of view and
didn’t tell the American people, deceiv-
ing them in the process.

The Social Security Administration
has gone through the same thing when
it comes to the President’s privatiza-
tion plan. They will be producing these
fake news stories and video press re-
leases that mislead people about the
nature of the challenge of the problem.

I have an example. One of the things
that went out in the Social Security
Administration’s phony news story was
the following statement: ‘“‘In 2041, the
Social Security trust funds will be ex-
hausted.” That was put out as an offi-
cial Government statement—not iden-
tified but sent out. It turns out it is
not true. In 2041, the Social Security
trust fund will not be exhausted. If we
don’t touch the Social Security trust
fund, it will make every single pay-
ment to every single retiree, every sin-
gle month of every single year until
2041. Then if we do nothing to change it
after 36 years, it will continue to pay
up to 75 to 80 percent. The trust fund is
not going to be exhausted. That is a
misstatement put out by this adminis-
tration without identifying the fact
that they are trying to promote a point
of view which, sadly, is not correct and
not honest.
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So what Senator BYRD said is simple.
If you want to put out something as a
Federal Government agency, trust the
American people. Tell them who you
are. Let them decide whether it is
worth believing. Don’t pull the wool
over their eyes. America is entitled to
hear both sides of the story. We are en-
titled to know what is fact, what is fic-
tion, what is basically news, and what
is opinion. I think we can trust the
American people to make that judg-
ment. If Members of the Senate cannot
trust the American people to make a
judgment, how do they submit their
own names for election? That is what
we do regularly in an election year. I
trust their judgment. I trust Senator
BYRD’s amendment.

I yield the floor.

The PRESIDING OFFICER. The Sen-
ator from Mississippi is recognized.

Mr. COCHRAN. Mr. President, I ap-
preciate very much the Senator from
West Virginia offering the amendment
and bringing this issue to the attention
of the Senate and making the sugges-
tion that is included in this amend-
ment, which would ‘“‘prohibit the use of
funds by any Federal agency to
produce a prepackaged news story
without including in such a story noti-
fication for the audience that the story
was prepared or funded by a Federal
agency.”’

That is what the amendment says
the purpose is, and that looks totally
OK to me—harmless, no reason we
should not support it. Then if you read
down in the body of the amendment
itself as to what it actually would pro-
vide in law, it says:

None of the funds provided in this act or
any other act may be used by a Federal
agency to produce any prepackaged news
story, unless the story includes a clear noti-
fication to the audience that the story was
prepared or funded by that Federal agency.

This creates a new obligation—not
one that is enforced now by the FCC,
not one that is embraced by Members
of Congress or Senators when they send
news releases out to news organiza-
tions about their activities or their
views on a subject, it includes an obli-
gation on anyone sending such a news
story or statement or video release to
communicate to the audience—the per-
son looking at the television show or
listening to the radio or reading the
newspaper—that it is prepared by a
Federal agency, or it uses funds to pre-
pare it that are given to a Federal
agency. It creates a new requirement,
one that is almost impossible to meet.

Think about it. When we send a news
release to a newspaper back home, we
don’t send it to all of the readers or
subscribers of that newspaper. We send
it to the newspaper, the address, the
name of the newspaper in the town
where it does business. So that is the
defect in the amendment. That is why
Senator BOND, speaking as chairman of
the subcommittee that has jurisdiction
over the funding and the laws under
the jurisdiction of the subcommittee
that would be involved and affected by



